United Nations Population Fund
Phnom Penh Centre, Building A
5th Floor, Room 526, Tonle Bassac, Chamkar Mon
Phnom Penh, Cambodia. Web: cambodia.unfpa.org

Date: 19 October 2021
REQUEST FOR QUOTATION
RFQ Nº UNFPA/KHM/RFQ/21/015
Dear Sir/Madam,
UNFPA hereby solicits a quotation for the following service:
“GBV DIGITAL CAMPAIGN FOR THE 16 DAYS OF ACTIVISM 2021”
UNFPA seeks a media and advertising agency/firm/institution to conduct a “GBV DIGITAL CAMPAIGN
FOR THE 16 DAYS OF ACTIVISM 2021”. This Request for Quotation is open to all legally-constituted
companies/institutions/advertising and media agencies that can provide the media services within a
proposed timeframe.
I.

About UNFPA
UNFPA, the United Nations Population Fund (UNFPA), is an international development agency that
works to deliver a world where every pregnancy is wanted, every child birth is safe and every young
person’s potential is fulfilled.
UNFPA is the lead UN agency that expands the possibilities for women and young people to lead
healthy sexual and reproductive lives. To read more about UNFPA, please go to: UNFPA about us

Service Requirements/Terms of Reference (ToR)
BACKGROUND
UNFPA partners with the Government to develop policies on prevention and has successfully
advocated for the inclusion of violence against women data in the 2014 Cambodia Demographic and
Health Survey (a national data collection exercise). On a community level, UNFPA supports local
initiatives that provide shelter, legal, psychosocial and medical support to survivors of violence. For
over 25 years, the ICPD Programme of Action has guided our crucial work, now feeding into the 2030
Sustainable Development Agenda and its Sustainable Development Goals. Quite simply, without the
ICPD Agenda, UNFPA cannot fulfill the SDGs. Cambodia and other countries reiterated that crucial
linkage at the ICPD25 Nairobi Summit in 2019 - to recommit to the Programme of Action to bring
about a world and a Cambodia to Zero gender-based violence and harmful practices against women and
girls.
The 16 Days of Activism against Gender-Based Violence (GBV) is an international campaign
which takes place each year. It commences on 25 November, the International Day for the Elimination
of Violence against Women, to 10 December, Human Rights Day. It was originated by activists at the
first Women's Global Leadership Institute in 1991 and is coordinated each year by the Center for
Women's Global Leadership. It is used as an organizing strategy by individuals and organizations
around the world to call for the prevention and elimination of violence against women and girls.
GBV is a significant issue for many women around the globe. According to the World Health
Organization (WHO), 30% of women worldwide have experienced GBV, or any harmful act that is
perpetrated against a person’s will and based on socially ascribed (gender) differences between males
and females. GBV includes sexual intimate partner violence (IPV), non-partner sexual violence,
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domestic violence, trafficking, forced or early marriage, and harmful practices. The WHO asserts that
GBV may have increased during the ongoing COVID-19 pandemic as lockdown and its social and
economic impacts increased women’s exposure to abusive partners and GBV risk factors. GBV is
known to increase during crises, and older women, women with disabilities, women who are displaced,
and refugees are likely to face additional risks.
The situation of GBV is similar in Cambodia, where 30.8% of women between the ages of 1549 years old have experienced physical, sexual, emotional, economic, or intimate partner violence in
their lifetime. From this number, at least 25% experienced emotional IPV, 6% experienced economic
IPV, 16% faced physical IPV, and 6% reported sexual IPV. A 2020 youth situation analysis indicates
that around 12% of youth experienced a form of abuse in the past 12 months, whereby 14% of males
and 10% of females reported that they were physically abused.
The Cambodia Centre for Human Rights and the United Nations in Cambodia both reported an
increase in GBV during the COVID-19 pandemic, citing an increase in the number of calls to helplines
and hotlines seeking support; the Cambodian Ministry of Women’s Affairs asserts that the impact of
the pandemic on GBV is not yet known. While much of the focus of the pandemic has been on physical
health, the pandemic has also affected Cambodians economically and psychologically. As a result of
lockdowns, curfews and suspension of work, as well as a sharp decline in manufacturing, transport,
tourism, and construction, hundreds of thousands of workers lost their jobs and incomes. People had
less contact with family, friends, and support networks. Women had increased care work, especially
given school closures, and a disruption in the ability to earn a livelihood.
In Cambodia, one in five women between the ages of 15-64 reported experiencing physical
and/or sexual violence from intimate partners at least once in their lifetime. The crisis also highlights
significant challenges and gaps in regional prevention and response services as the economic and social
crisis amidst the Covid-19 pandemic, so there is an urgent need to address those gaps and consequences
of GBV after it happens. Violence against women and children is correlated - these vulnerabilities are
due to the contribution of risk factors, including the lack of institutional response and limited legal
action, as forms of violence occur due to social norms. The harmful act brings a stereotype, mindset
and the perceptions that blame the victims regarding the various causes of violence and continues
inequality raised.
Undergo these challenges and issues related to raising awareness about gender-based violence,
violence against women and children to the service provider and rights holders in providing and
accessing essential services packages, including health sector response, legal and social protection,
referrals pathway, and the system as far as basic counseling in the crisis of Covid-19. The 16days 2021
digital campaign intends to reflect and call for attention in providing services to victims, in particular,
ensure that victims are still able to access services during the outbreak and updates on violence cases,
interventions, challenges, and recommendations from the policymaker, service providers, and
influencer that will focus on how victims seek and access services. As well as challenges and solutions
evolving the main topic of health and legal services, with the participation of guest speakers and a
representative from relevant ministries include the Ministry/provincial department of women's affairs,
Ministry of Health, Ministry of Justice, Ministry of Interior, Ministry of Social Affairs and Veteran and
other partners and organizations. In addition to that, it is also participants from the primary service
providers, including the commune women council, local police, health officials, and justice officers,
that will reaffirm that the service continues to provide even in difficult situations;
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The NAPVAW III is coordinated and led by the Ministry of Women's Affairs and supported
by the United Nations and in consultation with all stakeholders, including relevant ministries,
institutions, civil society organizations, women groups, LGBT, the private sector, and communities
affected by violence at both the national and the sub-national levels. This action plan recognized that
violence against women violates human rights and all forms of gender discrimination resulting from
unequal power relations. The NAPVAW III aims to reduce gender-based violence, violence against
women and girls by enhancing interventions, prevention, better response action, increase accessibility
to obtain quality services, cooperation, and multi-sectoral coordination with key strategic priorities:
1)
2)
3)
4)

Prevention
Legal protection and Multi-services
Establishment and Implementation of laws and policies
Monitoring and Evaluation

OBJECTIVES
UNFPA with co-fund support from DFAT through the ACCESS Programme has supported the
Ministry of Women’s Affairs for a new initiative and intervention for marking the 16 Days of
Activism raises awareness about violence against women and girls as a human rights issue, focusing on
the importance of grassroots work on violence against women as well as providing a national platform
for advocacy and campaigning:
The overarching objective of the campaign aims to address negative gender social norms on GBV,
both physical and mental health abuse, that are the barrier for women and girls and vulnerable groups
to stand up and speak up for equality, rights, health, and well-being.
The GBV campaign is focused on digital campaigns which aims to create a dialogue on the service
provisions in responding to gender-based violence in 2021 and contribute to the platform for reflection
and a call for attention in providing services to the survivors. Particularly to ensuring that survivors are
still able to access services during the outbreak of Covid-19 and recent updates about the violence cases,
interventions, challenges, and recommendations from the policymaker, service providers, and
influencer related to the following key points:
●

Promote dissemination and awareness-raising of gender-based violence, violence against
women and children in accessing essential services during the pandemic through the social
media platforms like Facebook and YouTube (include TV online, newspaper).

●

Increase the awareness-raising of the survivors in seeking help and assistance through multisectoral coordination, circulate the information on service directories and promotional videos
during the dialogue.

●

Support and contribute with the Royal Government to provide the necessary material to ensure
continuous services by the key frontline service providers in the target areas.
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TARGET AUDIENCE:
o
o
o
o
o
o
o

Women, young girls, and young people
GBV survivors and vulnerable group
Multi-sectoral key counterparts
Government officials
Other Stakeholders (Diplomatic Missions, Development Partners, CSOs, INGOs, LNGOs)
General public and social media users
Media

SCOPE OF WORK
Professional Media/Advertising/Digital Media Agency organizes will organize and produce an
innovative platform including develop concept, creative design, and social media technical support
during the campaign period:
●
●
●

●
●
●
●

●
●

Develop social media campaign concept and creative design
Create social media cards and artwork with images and key messages for the 16 Days GBV
Campaign from November 25 to December 31, 2021.
Produce Short Video Quotes of at least 5 influencers (to be determined by MoWA) and 5 key
government officials/donors (to be determined by MoWA) by identifying the key message for
promoting the awareness and content both local and global regarding GBV themes of the
16days campaign.
Produce 3 vlogs videos with identified key social media influencers targeted women, young
girls, young people, and LGTBQI+ (proposed options: group or individual vlogger with key
messages related to violence against women) GBV during COVID-19 and new-normal.
Promote and Manage the 16 days campaign on Social Media Pages with content
development, management, design, and boosting.
Produce a timetable for posting all social media cards and video vlogs for managing the
schedule and compromise within the whole campaign effectively and in a timely manner.
By the end of the campaign, the expected outcome from social media platform (UNFPA FB
Page) with the following KPIs:
○ 2-3 million reaches at least 50% of reach is Female (Young People) FB Users for all
campaign contents (social media cards, videos, artworks, and images).
○ 100K posts engagements
○ 5K page followers/likes
All Influencer' videos and artworks are to be promoted and posted on their own social media
pages to promote key messages of the campaign.
Submit a concise final report to UNFPA

EXPECTED KEY DELIVERABLES
Professional media/advertising agency/company/institution will work closely with UNFPA and its
partner mainly Ministry of Women’s Affairs to produce the following deliverables in a quality,
consultative and timely manner:
Deliverable 1
o

Create social media cards and artwork with images, quotes of at least 3 influencers, 3 key
government officials/donors by identifying the key message for promoting the awareness and
content both local and global regarding GBV themes of the 16days campaign.
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Deliverable 2
o

Produce vox-pops/video vlogs with influencers (proposed options: group or individual vlogger
with key message related violence during COVID-19 or topic discussion above prior the
livestreaming.
Deliveralbe 3
o
o

Promote UNFPA-ICPD25 Promotional Video and 16days campaign for Zero Gender-based
violence and harmful practices against women and girls from HQ/CO on Social Media Page
(Boosting on content)
Re-post selected GBV short video from 2020

QUALIFICATIONS AND REQUIREMENTS
1. Experience working with UN agencies in Cambodia with existing Long Term Agreement
(LTA) preferable;
2. At least five-year experience in developing messages for social media platform and other
media outlets;
3. At least three-year experience in Gender, GBV, sexual, reproductive and maternal health
messaging development;
4. Demonstrate sound existing platform and networks to ensure wider reach to women across the
country;
5. Demonstrate sound technical team and availability to meet the deadline
II. Questions
Questions or requests for further clarifications should be submitted in writing to the contact person below:

Mobile Nº:

Ms. Suzana Sorinchan
Programme Specialist Advocacy & Partnerships
+855 92 393 944

Email address of contact person:

sorinchan@unfpa.org

Name of contact person at UNFPA:

III. Content of quotations
Quotations should be submitted in a single email whenever possible, depending on file size.
Quotations must contain:
a) A detailed technical research proposal and two sample reports of past studies, in response to the
requirements outlined in the service requirements / TORs.
b) Price quotation, to be submitted strictly in accordance with the price quotation form.
Both parts of the quotation must be signed by the bidding company’s relevant authority and
submitted in PDF format.
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IV. Instructions for submission
Quotation should be prepared based on the guidelines set forth in Sections above, along with a properly
filled out and signed price quotation form, and are to be sent by email to the contact person indicated
below no later than: 27th October 2021 at 17:00 hrs. Phnom Penh Time.
Name of contact person at UNFPA:

Mr. Sophoan Livan

Email address of procurement focal point:

cambodia-procurement@unfpa.org

Please note the following guidelines for electronic submissions:
The following reference must be included in the email subject line: RFQ
Nº UNFPA/KHM/RFQ/21/015 – “GBV DIGITAL CAMPAIGN FOR THE 16 DAYS OF ACTIVISM 2021”
o

Proposals that do not contain the correct email subject line may be overlooked by the procurement
officer and therefore not considered.

o

The total email size may not exceed 20 MB (including email body, encoded attachments and
headers). Where the technical details are in large electronic files, it is recommended that these be
sent separately before the deadline.

o

Any quotation submitted will be regarded as an offer by the bidder and does not
constitute or imply the acceptance of any quotation by UNFPA. UNFPA is under no obligation to
award a contract to any bidder because of this RFQ.

o

Any quotation submitted will be regarded as an offer by the bidder and does not
constitute or imply the acceptance of any quotation by UNFPA. UNFPA is under no obligation to
award a contract to any bidder as a result of this RFQ.
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I.

Overview of Evaluation Process
Quotations will be evaluated based on the compliance with the technical specifications and the
total cost of the goods (price quote).
The evaluation will be carried out in a two-step process by an ad-hoc evaluation panel. The
comparison of price quotes and inspections of Goods/Items.

II.

Award
In case of a satisfactory result from the evaluation process, UNFPA shall award an
Agreement/Purchase Order with duration of three (3) months to the lowest priced bidder whose
bid has been determined to be substantially compliant with the bidding documents.

III.

Right to Vary Requirements at Time of Award
UNFPA reserves the right at the time of award of Contract to increase or decrease, by up to
20%, the volume of goods specified in this RFQ without any change in unit prices or other
terms and conditions.

IV.

Payment Terms
UNFPA payment terms are net 30 days upon receipt of shipping documents, invoice and other
documentation required by the contract.

V.

Fraud and Corruption
UNFPA is committed to preventing, identifying, and addressing all acts of fraud against
UNFPA, as well as against third parties involved in UNFPA activities. UNFPA’s Policy
regarding fraud and corruption is available here: Fraud Policy. Submission of a proposal
implies that the Bidder is aware of this policy.
Suppliers, their subsidiaries, agents, intermediaries and principals must cooperate with the
UNFPA Office of Audit and Investigations Services as well as with any other oversight entity
authorized by the Executive Director and with the UNFPA Ethics Advisor as and when
required. Such cooperation shall include, but not be limited to, the following: access to all
employees, representatives agents and assignees of the vendor; as well as production of all
documents requested, including financial records. Failure to fully cooperate with investigations
will be considered sufficient grounds to allow UNFPA to repudiate and terminate the
Agreement, and to debar and remove the supplier from UNFPA's list of registered suppliers.
A confidential Anti-Fraud Hotline is available to any Bidder to report suspicious fraudulent
activities at UNFPA Investigation Hotline.

VI.

Zero Tolerance
UNFPA has adopted a zero-tolerance policy on gifts and hospitality. Suppliers are therefore
requested not to send gifts or offer hospitality to UNFPA personnel. Further details on this
policy are available here: Zero Tolerance Policy.

VII.

RFQ Protest
Bidder(s) perceiving that they have been unjustly or unfairly treated in connection with a
solicitation, evaluation, or award of a contract may submit a complaint to the UNFPA Head of
the Business Unit, Mr. Daniel Alemu, Representative, a.i at dalemu@unfpa.org. Should the
supplier be unsatisfied with the reply provided by the UNFPA Head of the Business Unit, the
supplier may contact the Chief, Procurement Services Branch at procurement@unfpa.org.

VIII.

Disclaimer
Should any of the links in this RFQ document be unavailable or inaccessible for any reason,
bidders can contact the Procurement Officer in charge of the procurement to request them to
share a PDF version of such document(s).
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PRICE QUOTATION FORM
Name of Bidder:
Date of the quotation:
Request for quotation Nº:
Currency of quotation:
Validity of quotation:
(The quotation shall be valid for a period of at
least 3 months after the submission deadline.)

Click here to enter a date.
UNFPA/KHM/RFQ/21/015
USD

Example Price Schedule below:
Price Quotation Form
Item

Product Name & Description

UOM

Unit
Price

Number
of Units

Total
(USD)

1
2
3
4
5
6
Choose an
item.

Each

1
GRAND TOTAL

Vendor’s Comments:

I hereby certify that the company mentioned above, which I am duly authorized to sign for, has
reviewed RFQ UNFPA/KHM/RFQ/20/015 including all annexes, amendments to the RFQ document
(if applicable) and the responses provided by UNFPA on clarification questions from the prospective
service providers. Further, the company accepts the General Conditions of Contract for UNFPA and
we will abide by this quotation until it expires.
Click here to enter a
date.
Name and title

Date and place
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ANNEX I:
General Conditions of Contracts:
De Minimis Contracts
This Request for Quotation is subject to UNFPA’s General Conditions of Contract: De Minimis
Contracts, which are available in: English, Spanish and French
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